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MBA (BANKING & INSURANCE) ORDINANCES 2021 
INSTITUTE OF ECONOMICS & FINANCE 

BUNDELKHAND UNIVERSITY  
 

This ordinance of MBA (BANKING & INSURANCE) shall replace the existing program 
Master of Finance Control (MFC) and effective from the session 2021-22 onwards. 

1 The degree of Master of Business Administration (Banking & Insurance) of the 
Bundelkahnd University shall be conferred on the students who have pursued the 
prescribed programme of study and have cleared 74 credits as prescribed under 
the relevant ordinances.  
 

2 The entire MBA (Banking & Insurance) programme shall be spread over four 
semesters and each semester shall consist of 15 weeks for studies and 2 weeks for 
examination. In addition there shall be a Summer Internship of at least 6 to 8 
weeks between the first and second year. 
 

3 The candidates for admission to the MBA (Banking & Insurance) programme 
shall be selected through Bundelkhand University guidelines which may consist 
both written as well as oral components.  
 

4 Eligibility Criteria: A Bachelor’s degree under the 10+2+3 system or equivalent 
in any field of study, awarded by a University or Institute established as per law 
and recognised as equivalent by this University, with 45% marks (For SC/ST 
candidates 40 percent marks) 

5 Intake: admission to this program will be made on the basis of merit/competitive 
exam. The number of seats for admission shall be 60 only.. 
 

6 The fee charged from the students of MBA (Banking & Insurance) programme 
shall be as approved by the Finance Committee of the University.  
 

7 The method of teaching adopted shall be a combination of Lectures and 
Seminars, case discussions, student presentations, use of audio-visual devices, 
computers etc.  
 

8 As a part of faculty development activities, the University shall arrange to 
regularly send the teachers for further training and development, refresher courses 
and participation in conferences, seminars and workshops in India or abroad.  
 

9 The Choice Based Credit System (CBCS) and Grading System for evaluation 
purpose shall be as per the ordinances.  
 

10 Course Structure 
 
10.1 The curriculum shall comprise of Core courses. The list of Core courses shall be 

approved by the Board of Studies (BOS) and announced by the department before 
the commencement of academic session every year.  

10.2 MBA (Banking & Insurance) programme shall be a combination of 
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I. Full Credit courses: 3 Credits 

II. Summer Internship Project (SIP) in the III semester shall have 4 Credits. Comprehensive 
Research Project/Business Plan shall have 4 credits  

10.3 Break-up and spread of all credits and marks (total 74 credits) across all the courses in 
four semesters shall be as follows: 

 
I Semester Credits Total 

Credits 
II Semester Credits Total 

Credits 
Total 
yearly 
credit  

Generic Core 
(GC) Courses 
06 

3 Credits each 
(100 marks 
each) 

18 Generic Core 
(GC) courses 06 

3  credits each (100 
marks each) 

18 36 

III Semester   IV Semester    

Generic Core 
(GC) Course 05 

3 credit (100 
marks) 

15 Generic Core 
(GC) Course 05 

3 credit (100 marks) 15 30 

SIP  4 Credits (100 
marks)  

4 Research 
Project/Busi. 
Plan 

4 Credits (100 
marks) for Research 
Project/Business 
Plan 

4 
 

08 

Grand Total of 
credit  

     74 

 
10.4 One credit shall be visualised as a combination of three components – lecture (L) + 
Tutorials (T) + Practice (Practical/Project work/Lab work) (P). A course can have either one 
or all of these components for fulfilling the credit requirements. Fifteen hours of lectures 
shall make one credit. If a course is of 3 credits, then the different credit distribution patterns 
in L: T: P format shall be 3:0:0 or 1:2:2 or 2:0:2 or 2:2:0  

 
10.5 At the end of the second semester each student shall undertake a Summer Internship 
Project (SIP) for a minimum period of 6 to 8 weeks. Ideally an SIP should exhibit a cross 
functional orientation. SIP can be undertaken in a corporate entity, NGO, SME, Government 
Undertaking, a Cooperative sector or a Business firm in India or abroad. A student shall 
submit a written structured report on the basis of work done during SIP within four weeks of 
the commencement of the subsequent semester.  

 
10.6 The topic/title of the Research Project/Business Plan to be submitted by the students in 
the fourth semester shall be decided in consultation with the proposed supervisor in the 
beginning of the third semester. This Research Project/Business Plan shall be submitted not 
later than 12 weeks after the commencement of the fourth semester. 

 
11. Examination and Evaluation 
 
11.1 There shall be continuous evaluation of the students as per the scheme of examination 
and internal assessment of students mentioned herein. There shall be two mid-term 
examinations for which question papers shall be set by the teacher concerned and moderated 
by the moderation board of the Department. Each mid-term examination shall constitute 20% 
weightage of evaluation in all the courses which may comprise written as well as lab/field 
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based/practical/project component. Result of midterm examinations shall be declared only 
after comprehensive review of evaluated answer sheets etc. by an ‘internal examination 
review committee’ nominated by the Board of Studies which shall have core faculty members 
in addition to one or two external members. Duration of each such written examination shall 
be 30 minutes. The format of question papers for these examinations shall be decided by the 
department committee. 

 
11.2 End semester examination in each semester shall be based on subjective Type Questions 
and shall constitute 70 % weightage of evaluation in all the courses. Questions for this 
examination shall be set by a panel of external examiners approved by the Board of Studies 
of the Department and duly moderated by the moderation committee of the Department. 
Duration of each such examination shall be 3 hours. The scheme of examination shall ensure 
that no student has to appear for not more than one examination on any single day. 

 
11.3 The remaining 10% weightage of evaluation in all the courses shall be based on factors 
such as participation in seminars, Industrial tour, case discussions and group activities, class 
tests, quizzes, individual and group presentations, written assignments, term papers and viva-
voce, class participation, co-curricular and extracurricular activities and attendance. The 
breakup of this 10% weight age of evaluation shall be decided by the Department Committee 
before the start of the session. 

 
11.4 It shall be the duty of the Teacher teaching a particular course, to conduct internal 
assessment. In case more than one teacher in sharing the teaching work in a paper, each 
teacher shall evaluate independently and an average would be taken.  

 
11.5 The evaluation of Summer Internship Project in the third semester and Research 
Project/Business Plan in the fourth semester shall be on the basis of presentation by the 
students and/or Viva-Voce examination. Each panel for the evaluation of such projects shall 
have one internal examiner and an external examiner as appointed by the Board of Studies of 
the Department. 

 
 

12. Calculation of Grade Points 
 
12.1 A letter grade (as explained below) shall be given for every course. The grade point for 
the course will be based on the weighted average of the grades obtained (on a scale of 10) and 
their respective weight-ages. The grades would be allotted after statistical normalisation of 
the awards in each course. 
 
At the end of each semester, the performance of students shall be evaluated in terms of marks 
which shall be converted into letter grades as per the following equivalent grade points: 

 
The equivalence between grade points and marks shall be as follows:- 
   

Grade Marks Grade Points 
A+ 90 or above 10 
A 80 to less than 90 9 
B+ 70 to less than 80 8 
B 60 to less than 70 7 
C+ 50 to less than 60 6 
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C 40 to less than 50 5 
D+ less than 40 0 
I Incomplete Incomplete 

 
 Meaning of the grades: 
  A+: Outstanding 

A: Excellent 
B+: Very Good 

  B: Good 
  C+: Average 
  C: Fair 
  D+: Fail  
  I: Incomplete 
 
12.2 Calculation of semester grade point average (SGPA) for the semester. 
  
The UGC recommends the following procedure to compute the Semester Grade Point 
Average (SGPA) and Cumulative Grade Point Average (CGPA):  

 
1. The SGPA is the ratio of sum of the product of the number of credits with the grade points 
scored by a student in all the courses taken by a student and the sum of the number of credits 
of all the courses undergone by a student, i.e.  

SGPA (Si) = ∑ (Ci x Gi) / ∑Ci  
Where Ci is the number of credits of the ith course and Gi is the grade point scored by the 
student in the ith course. 
                        
 2. The CGPA is also calculated in the same manner taking into account all the  courses 
undergone by a student over all the semesters of a programme, i.e. 

                  CGPA = ∑(Ci x Si) / ∑ Ci  
Where Si is the SGPA of the ith semester and Ci is the total number of credits in that 
semester. 
 The SGPA and CGPA shall be rounded off to 2 decimal points and reported in the transcript. 

 
13. Rules for Academic Progression 
 
13.1 The maximum span period for completing the MBA (Banking & Insurance) 
programme shall be four academic years from the year of initial admission in the Programme. 
 

13.2 Students securing C
+

 or above in any course shall be declared to have passed that 
course.  
 

13.3 Students who fail to secure minimum C
+

 grade in any course shall be required to earn 
the requisite stipulated credits within the stipulated time span.  

 
13.4 Students ineligible to appear in examination in a particular course due to shortage of 
attendance shall be required to repeat the course and complete all the requirements afresh. 

 
13.5 A student shall be required to earn a minimum of 36 credits in the MBA (Banking & 
Insurance) I Year (Semester I & II combined) for progression to II Year. 
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14. Attendance Requirement 
 
Permission to appear in end semester examination in any course shall be granted to only such 
students who fulfil the minimum attendance requirement of 75% in that course. However, the 
Head of the Department may grant a relaxation in required percentage of attendance by not 
more than 15 % on the basis of some genuine reason. 
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Institute of Economics & Finance,  
Bundelkhand University, Jhansi 

MBA (Banking & Insurance) 
2021-22 onwards  
FIRST SEMESTER 

S. 
No. 

Paper Name Maximum 
Marks 

Credit 

1. Management Process & Organization Behaviour 70+30=100 3 Credit 
2. Quantitative Methods 70+30=100 3 Credit 
3. Managerial Economics 70+30=100 3 Credit 
4. Business Environment 70+30=100 3 Credit 
5. Indian Ethics & Values 70+30=100 3 Credit 
6. Accounting for Managers 70+30=100 3 Credit 

Total 600 Marks 18 Credit 
SECOND SEMESTER 

1. Decision Support System & Management Information 
System 

70+30=100 3 Credit 

2. Management Science 70+30=100 3 Credit 
3. Human Resource Management 70+30=100 3 Credit 
4. Financial Management 70+30=100 3 Credit 
5. Marketing Management 70+30=100 3 Credit 
6. Research Methodology 70+30=100 3 Credit 

Total 600 Marks 18 Credit 
THIRD SEMESTER 

1. Banking Law and Practices 70+30=100 3 Credit 
2. Principles of Insurance 70+30=100 3 Credit 
3. CRM in Banking and Insurance 70+30=100 3 Credit 
4. Funds Management in Banks 70+30=100 3 Credit 
5. Treasury Operation and Risk Management 70+30=100 3 Credit 
6. Summer Training Report/Evaluation & Viva Voce 100 4 Credit 

Total 600 Marks 19 Credit 
FOURTH SEMESTER 

1. Applied Taxation in India 70+30=100 3 Credit 
2. Management of Commercial Banks 70+30=100 3 Credit 
3. Credit Management 70+30=100 3 Credit 
4. Insurance Claim Management 70+30=100 3 Credit 
5. Business Legislation 70+30=100 3 Credit 
6. Dissertation & Comprehensive Viva Voice 100 3 Credit 

Total 600 Marks 19 Credit 
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FIRST SEMESTER 

MBA (Banking & Insurance)  

MBA (BI) 101 MANAGEMENT PROCESS AND ORGANISATIONAL BEHAVIOUR (MPOB)           
Marks: 70 
 
Unit I: Mangement process : Nature, Concept, Theories and Significance of Planning, 
Organizing, Staffing, Directing and Controlling, Managerial  skills and roles in an 
organization. Social responsibility of business 
 
Unit II: Management Thought: System and contingency approach, Organisational behaviour; 
Concept,Nature, Role, 
 
Unit III: Individual Behaviour: perception, attitude, value, learning, personality trait, 
Leadership;concept, types of leadership and theories. motivation: process and theories 
 
Unit IV: Group Behaviour: Group dynamics and Emotional intelligence in organization,Group 
decision making, Leadership,Communication 
 
Unit V: Organizational Behaviour:Organizational system,Organizational design and 
structure,Work Stress.  
                                                                                                        
 
 
MBA (BI) 102 QUANTITATIVE METHODS (QM)                                         Marks: 70 
 
Unit I- Measures of Central Tendencies Definition of Averages and objective of 
Averages Types of Averages; Arithmetic mean, Geometric Mean, Harmonic Mean 
and its advantages, Disadvantages and usages, mode, median, quartiles, deciles 
and percentiles for both grouped as well as ungrouped data; Measures of Dispersion 
Concept and idea of dispersion. Various measures Range, quartile deviation, Mean 
Deviation, Standard Deviation and corresponding relative measure of dispersion  

Unit II-Co-variance, Correlation and Regression Meaning, definition and Application 
of covariance, concept of correlation; Rank correlation, regression concept, 
relationship with correlation, Assumptions in simple Regression, Estimation using 
Simple Regression: Fitting of straight line, method of least square, construction of 
characteristic line/estimation line  

Unit III-Probability, Probability Distribution and decision Theory Concept of 
probability Ven diagrams, Rules of Probability conditional & unconditional probability, 
Baye’s theorem. Discrete and continuous variable; Expected value of the variable, 
Decision theory, Normal distribution, Binomial Distribution, Poisson Distribution. 

Unit IV- Index Numbers: Concept and usage of index number, Construction of index 
number, Types of index number, aggregate and Relative method of constructing 
index number, Chain base index number, Test of consistency: Time reversal factor 
reversal and circular test. Quantity and Value index number for agricultural, industrial 
production, Retail Prices, Consumer price index number. etc. 



 

Page 9 of 20 
 

Unit V-Insurance Meaning, Objective, Purpose and need for Insurance. 
Fundamentals of Insurance Calculation of age, Premiums, Bonuses, Paid up value 
of a policy, Maturity Value of the Policy; Claim Calculation and Surrender Value 

 
MBA (BI) 103 MANAGERIAL ECONOMICS (ME)                                        Marks: 70 
 
Unit I: Firms and its Objectives: Theories of the firm-Managerial theory, Behavioral 
Approach theory, Growth theory, Satisfying theory, etc: Relevance of the Profit maximization 
in the modern context. 
 
Unit II: Demand and its Determination: Concept of demand; Market theory and company 
demand; demand function; Determinants of demand; Demand elasticity-Price , income and 
cross elasticity; use of elasticity for analyzing demand; demand estimation; demand 
forecasting; demand forecasting of new product. 
 
Unit III: Production and cost: Production function; concept of productivity; Isoquant; Ridge 
lines; Production Range; Isocost lines; Least cost combination of inputs; Producers 
equilibrium; Empirical production functions; Estimation of production function; Classification 
of cost; short run and long run costs; cost function; Law of variable proportions; Return to 
scale; Estimation of cost function; Problems of estimating cost and production functions. 
 
Unit IV: Price and Output Relationship Under different Market Structure- Pure and perfect 
competition; Monopolistic competition, Oligopoly and Bilateral Monopoly; Discrimination 
monopoly; Pricing Practices and its types; Economics of Advertising cost. 
 
Unit V: Macro Economics- Concept of GDP and GNP; Inflation types and impacts; Trade 
cycle: theories of trade cycle and business behaviour; Monetary and Fiscal Policies and their 
Effects on Business and Investment. 
 
 
MBA (BI)-104- BUSINESS ENVIRONMENT    MAXIMUM MARKS 70 
 
Unit I-Concepts, Significance,  Elemets and Scanning techniques of Business Environment 
 
Unit II-Economic Environment-industrial policy,Fiscal policy, Monetary policy, EXIM policy 
 
Unit III-Legal & political Environment-Consumer protection Act 2018, Competition Act 2009, 
FERA & FEMA, Licensing policies, Trend shifting in legal and political environment. 
 
Unit IV-International and Technological Environment- Multinational corporations, NRI 
contributions, WTO, World Bank, IMF, FDI and Rupee devaluation 
 
Unit V- Policy environment: Liberalization, Privatization, and Globalization, second 
generation reform, Industrial policy, growth and changes. 
 
MBA (BI)-105-ETHICS AND INDIAN ETHOS IN MANAGEMENT Maximum Marks 70 

Unit -I-Nature and purpose of Ethics, Ethical Norms. Business Ethics, Theories of Business 
Ethics, Corporate Social Responsibility, Utilitarian Views on Business Ethics.  Methods and 
means of checking corruption, Whistle blowing.  

Unit -II-   Indian Ethos: Concept, Culture and Management. Is Management Culture Bound? 
(A discussion). The Sources of Indian Ethos in Management: Vedas, Shastras, Smritis, 
Puranas, Upanishads, Ramayan, Mahabharat, Arthashastra, Ramcharitmanas, 
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Panchatantra, Hitopdesh, Guru Granth Sahib, Teachings of Buddha and Mahaveer, the Holy 
Bible, the Holy Quran(Why should Holy books of all religions be also included amongst 
source of Indian Ethos in management?) (Discussion) Example and Models from the above 
texts.  

Unit -III-  Value for Indian Managers: Values Vs Skills, Value System, Values & Purity of 
Mind, Indian Values & Wisdom relevant to modern management. Values are universal, Why 
should we call them Indian Values (Disussion).  

Unit -IV- Human Behaviour – Indian thoughts, Guna Theory, Karma Theory and Sanskar 
Theory. Work Ethics & Ethics in Work: Life Goals or Purusharthas, Professionalism and 
Karma Yoga. Models of motivation and Leadership in Indian thoughts, Examples from 
scriptures.  

Unit -V- Indian Heritage and Corporate Social Responsibility: Five fold debts (Pancha Rina) 
Vs Corporate Social Responsibility (Discussion) Management of the Self and Workplace 
Spirituality. 

 
MBA (BI) 106 ACCOUNTING FOR MANAGERS (AFM)                       Marks: 70 
 
Unit I: Financial Accounting - Concept, Importance and Scope, , Preparation of Financial 
Statements with special reference to analysis of a Balance Sheet and Measurement of 
Business Income, Inventory Valuation and Depreciation. 
 
Unit II:   financial Statement Analysis, Funs Flow Analysis, The Statement of Cash Flows, 
Management Accounting - Concept, Need, Importance and Scope and responsibility 
centers.  
 
Unit III:  Cost Accounting - Records and Processes, Cost Ledger and Control Accounts, 
Marginal Costing and Absorption Costing. 
 
Unit IV: Reconciliation and Integration between Financial and Cost Accounts; Overhead 
Cost and control, Job and Process Costing, Relevant Costing and Costing for Decision - 
Making, Standard Costing and Variance Analysis. 
 
Unit V:  Budget and Budgetary control, Performance Budgeting, Zero Base Budgeting. 
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SECOND SEMESTER  

MBA (Banking & Insurance)  

MBA (BI) 201 DECISION SUPPORT SYSTEM & MANAGEMENT INFORMATION SYSTEM                          
Marks: 70 

UNIT-1:Introduction: Concept evolution and meaning of MIS; Goals of MIS; Information 
system for competitive advantage;  Challenges in the development of MIS, MIS function in 
an organization. 

UNIT-2:Information and Managerial Effectiveness: Information as a corporate resource, 
types of Information operational, tactical and strategic; Levels of management and 
information needs of management; Process of generation of information; Quality of 
information; Information systems for finance, marketing, manufacturing, research and 
development and human resource areas. 

UNIT-3: Decision Support Systems: Evolution of DSS, Objectives of DSS, Classification, 
Characteristics, Components, Function, Group DSS, Executive Information System, 
Relationship between MIS, DSS, EIS & TPS. 

UNIT-4: Enterprise Resource Planning: Introduction, Enterprise Modelling (EM), Role of IT 
in EM, Material Requirement Planning, Material Resource Planning (MRP-II), BPR, ERP 
implementation. 

UNIT-5: Implementation, Evaluation, Maintenance and Security of System: Methods 
and steps in implementation of system; Approaches and process of evaluating MIS. Threats 
to information systems; Vulnerability, risk and control measures. 

 
MBA (BI)-202- MANAGEMENT SCIENCE                                                       Marks: 70 
Unit I: Management Science - Basic Concepts and its role in Decision Making; Linear 
Programming Problem: Graphical and Simplex Method; Duality 
Unit II: Big M Method; Integer Programming Branch and Bound algorithm; Sensitivity 
Analysis; Goal Programming Problem  

Unit III: Transportation Problem and Assignment Problem; Queuing Theory;  

Unit IV: Network Analysis Techniques; PERT/CPM; Decision Theory and Decision Trees 

Unit V: Inventory Management; Game Theory; Simulation. 

 
MBA (BI)-203-HUMAN RESOURCE MANGEMENT                                          Marks: 70 
Unit I: Concepts and Perspectives on Human Resource Management; Human Resource 
Management in a Changing Environment. 
Unit II:  Corporate Objectives and Human Resource Planning; Career and Succession 
Planning, Job analysis and Role Description.  
Unit III:  selection and recruitment, Manpower Training and Development.  
Unit IV:  Performance Appraisal and Potential Evaluation, Job Evaluation. 
Unit V:   Employee Welfare; Industrial Relations & Trade Unions  
 
MBA (BI)-204- FINANCIAL MANGEMENT                                    Marks: 70 
Unit I: Nature of Financial Management: Concepts and Objectives of Financial 
Management; Approaches of Financial Management. 
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Unit II: Time Value of Money, Valuation of Securities, Risk and Return, Beta Estimation, 
Cost of Capital.  
Unit III: Investment Analysis: Capital Budgeting Decisions, Determining Cash Flow for 
Investment Analysis, Complex Investment Decision and Risk Analysis in Capital Budgeting 
Unit IV: Capital Structure: Instruments of Long and short term sources of funds, Capital 
Structure Theories, Leverages Analysis, Dividend Theories and Policies  
Unit V: Working Capital Management Concepts and its Types, Estimation of Working 
Capital, Determinants of Working Capital, Credit Policy, Receivable Management, Cash 
Management, Marketable Securities, Inventory  Management; 
 
MBA (BI)-205- MARKETING MANAGEMENT                                              Marks: 70 
Unit I: Nature and scope of marketing, the Marketing environment and Environment 
scanning.  
Unit II:  Marketing information system and Marketing research, Understanding consumer 
and Industrial markets, Market segmentation, Targeting and positioning. 
Unit III:  Product decisions - product mix, product life cycle, new product development, 
branding and packaging decision, Pricing methods and strategies, Promotion decisions, 
Promotion mix, Advertising, Sales promotion, publicity and personal selling. 
Unit IV:  logistic Management, selection, cooperation and conflict of channel management. 
Unit V: vertical marketing Implementation and systems, Evaluation and control of marketing 
efforts; new issues in marketing - Globalization, Consumerism, Green marketing, 
Relationship Marketing, Legal issues.  
 
MBA (BI)-206- RESEARCH METHODOLOGY                                      Marks: 70 
Unit I: Nature, objectives, significance and Scope of Research, types of research, .research 
methodology and research instruments.  
Unit II:   Problem Formulation and Statement of Research, Organization Structure of 
Research; Research Process; Research Designs - Exploratory, Descriptive and 
Experimental Research Designs;  
Unit III:  Methods of Data Collection Observational and Survey Methods; Questionnaire 
Design; Attitude Measurement Techniques; Motivational Research Techniques; 
Administration of Surveys. 
Unit IV:  data scaling, Discriminate Analysis, Factor Analysis, Conjoint Analysis, 
Multidimensional Scaling and Clustering Methods; 
Unit V:   Sample Design; Selecting an Appropriate Statistical Technique; testing of 
hypothesis, Z-Test, T-Test, Chi-square Test, ANOVA, Research Applications and research 
report. 
 

At the end of the second semester each student shall undertake a Summer Internship 
Program (SIP) for a minimum period of 6 to 8 weeks. Ideally an SIP should exhibit a cross 
functional orientation. SIP can be undertaken in a corporate entity, NGO, SME, Government 
Undertaking, a Cooperative sector or a Business firm in India or abroad. A student shall 
submit a written structured report on the basis of work done during SIP within four weeks of 
the commencement of the subsequent semester.  
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THIRD SEMESTER 

MBA (Banking & Insurance)  

MBA (BI) 301- Banking Law & Practices    Maximum Marks: 70 

Unit 1: Regulatory Framework and Compliances : RBI Act 1934, Banking Regulation 
Act 1949, Monetary and Credit Policy, Prevention of money laundering Act 2002, 
Banking codes and standard board of India. 

Unit 2: Negotiable Instruments Act 1881: Negotiable Instrument, Types of 
Negotiable Instruments, Parties to Negotiable Instruments, Negotiation of Negotiable 
Instrument. 

Banker and Customer: Definition of customer, banker and customer relationship, 
Obligation of a banker, Duty of confidentiality, Insurance of Bank Deposits.  

Unit 3: Legal aspects of  banking operations : : Legal aspects of a cheque, legal 
aspects of a paying banker, legal aspects of collection of a cheque, indemnities, 
guarantees, operations in deposit accounts, complaints of customers. 

Unit 4: Loans and Advances:  Principles of lending credit worthiness of borrowers, 
types of credit facilities, priority sector advances, Credit Linked Government 
sponsored schemes: Kisan Credit Card Schemes, Financing SHGs, Financing Joint 
Liability Groups (JLGs), Trade Finance, export- import finance. Securities for Bank 
Loans.  Electronic Fund Management System: ATM, RTGS, NEFT, CBS, ECS, CTS; 
credit and debit cards, smart cards, electronic fund transfer system, electronic 
commerce and banking. 

Unit 5 : Banking Related Laws: Limitation Act 1963, Bankers’ Book Evidence Act 
1891, Lenders Liability Act, Banking Ombudsman, SARFAESI Act 2002, Lok 
Adalats, Recovery of debtors due to banks and financial Institutions Act ,1993 (DRT 
Act). 

Suggested Readings: 

 Principles of Banking Law by Ross Cranston, Emilios Avgouleas 
 Banking Theory Law and Practice by Mr. K.P.M. Sundaram and P.N.Varshany 
 Banking Law   by  R.N.Chaudhary  
 Tannan’s Banking Law    by M.L. Tannan  
 Practice and Law of Banking    by H.P. Sheldon  
 Banking law and Practice  by R.K. Gupta 
 Legal aspects of Bank Lending by M.J. Aslam 
 Banking Law and Practice  by  P.N. Varshney  

 

MBA (BI) 302- Principles of Insurance    Maximum Marks: 70 

Unit I-Introduction to Insurance: Understanding Risk – Kinds of Risk; Need and 
Scope of Insurance; basic principles of insurance; essentials of insurance contracts, 
types of Insurance; understanding the risk and return relationship and the role of 
insurance; concept of indemnity. 

Unit II- Life Insurance: Life Insurance: Meaning, evolution and growth of Life 
Insurance in India, principles of life insurance; Life Insurance Organisation in India; 
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types of Life Insurance Policies- Term, Whole life, endowment, unit linked pension 
plan,  and with or without profit policy. 

Health Insurance: Meaning, Need and Benefits. 

Unit III – General Commercial Insurance: General Insurance: Meaning, Nature 
and Importance of General Insurance. Types: Fire, Motor, Agriculture and Marine 
with their specific features, functions and purpose. 

Unit IV- Insurance Documents: Insurance Documents: Proposal Forms, other 
forms like Premium Receipt, Policy Contract, Renewal Premium Receipt; Other 
insurance documents. 

Unit V- Computation of Premiums/ Bonus: Premium Calculation – including 
rebates, mode of rebate, large sum assured policies rebate: Extra premium, under 
premiums, computation of benefits, Surrender value and paid up value. 

Suggested Readings: 

1. P. K. Gupta, Insurance and Risk Management; Himalaya Publishing House, 
Mumbai. 

2. Insurance Institute of India; Principles of Insurance, Mumbai. 
3. Kanika Mishra, Fundamentals of Life Insurance: Theories and Applications, 

Prentice Hall. 
4. M.N. Mishra, Principles and Practices of Insurance, S. Chand and Sons. 
5. Radhaswamy N. Vinayakam and SV Vasudevan, Insurance Principles and 

Practice, S. Chand & Co., New Delhi. 

MBA (BI) 303- CRM in Banking and Insurance   Maximum Marks: 70 

Unit 1 Introduction, the criticality of customer relationship, why business should 
adopt CRM, implementing CRM; Benefits of CRM, Defining CRM, Relationship 
building as a Process, Bonding for customer relationship 

Unit 2: Zero Customer Defections, CRM Framework, Market Share; Share of 
Customers, Activity Based Costing for CRM 

Unit3: CRM in Services – Banking & Insurance, Service Recovery; Characteristics 
of Business Markets, Importance of CRM in B2B Markets, Key Account 
Management, Customer Value management in Business Market 

Unit 4: E-CRM Solutions – Introductions, Data Warehousing, Data Minig and CRM 

Campaign management, Sales force automation, Customer Service Support, 
Interactive technologies 

Unit 5: Technological Solutions for CRM; Contact Centers for CRM, Defining CRM 
Strategy, Customer Centric Marketing & Process,Process view of CRM, Budgeting 
for attraction vs. retention, retention plans 

Suggestive Readings:  

 Customer Relationship Management A Strategic Perspective By G Shainesh & 
Jagdish N Seth, Macmillan 

 Customer  Relationship  Management  Concept  &  Cases By Alok  Kumar  Rai,   
Prentice Hall of India Private Limited 
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MBA (BI) 304- Funds Management in Banks   Maximum Marks: 70 

UNIT-I : Capital Fund and Liquidity Management in Commercial Banks : 
Theories of Liquidity Management; Priorities in the Employment of Bank Funds; 
Problems in  Resource Allocation in India; Meaning and Functions of Capital Funds; 
Standard to Measure Capital Adequacy; Capital Adequacy – Present Position in 
India. 
 
UNIT-II : Management of Primary and Secondary Reserves in Commercial 
Banks : Nature and Purpose of Primary Reserves; Legal Reserves – Nature and 
Functions; Working Reserves – Nature and Functions; Cash Management in 
Commercial Banks; Nature and Function of Secondary Reserves; Factors 
Influencing Secondary Reserves; Estimation and Management of Secondary 
Reserves. 
 
UNIT-III : Management of Bank Deposits and Loans: Concept of Bank Marketing; 
Marketing Approach to Deposit Mobilisation; Marketing Strategies for Banks – 
Opportunity Analysis, Target Market and Competitive Positioning; Implementing 
Marketing Strategy; Characteristics of Commercial Loans; Loan Policy; Evaluating 
Loan Application – Credit Information, Credit Analysis and Credit Decision; Priority 
Sector Lending Policies in India. 
 
UNIT- IV:  Risk Management in Banks: Introduction to risk management- Types of 
risk : Market Risk,  Interset Rate risk, Credit risk , Operational Risk, Liquidity Risk. 
Hedeging risk at banks: Tools for hedging interst rate risk, FRA’s, Interset rate 
Swaps, Interst Rate futures, Tools for Hedging Credit Risk 
 
Unit V : Funds Mangament in banks at International Level: 
 
 
References : 
 
 1. Bakerwelford, A.W. and WW Otter Barry : Law Relating to Fire Insurance, 
Butterworth & Co. Ltd., London. 
 2. Dinsdale, W.A. : Elements of Insurance, Pitman. Government of India, 
Insurance Act 1937 as amended. Jadhav, Narendra :      Challenges to Indian 
Banking, ed., Macmillan, New Delhi. 
 3. Joet, Bessis : Risk Management in Banking, John Wiley, 
 4. Kotch, Timothy W : Bank Management, Dryden Press, Chicago. 
 5. Sharma, R.S : Insurance Principles and Practice, Vora, Delhi. 
  
MBA (BI) 305- Treasury Operation & Risk Management Maximum Marks: 70 

Objective: To learn concepts and functions related to treasury management, acquire 
knowledge and understanding of financial risk management.  

Unit-1 Financial Markets- Money Market – Need for the Market – Instruments of 
Money Markets, Types of Interest Rate Quotations, Treasury Management, 
Objectives of Treasury, structure & Organization,  
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Unit-2 Functions and Responsibility of Treasurer, Cost Centre, Profit centre, 
Integrated Treasury, Planning and Control, Liquidity Management CRR/CCIL/RTGS,  

Unit-3 Implication of Treasury on International Banking, Regulations, Supervision 
and Compliance of Treasury operations , Role of RBI, Bond Dynamics, Fixed Income 
Securities, other Capital Market Instruments. Accounting Valuation and Elimination 
of Exposures, Role of Information Technology in Treasury Management.  

Unit-4 Forex Market Derivative Markets – Futures, Options, Swaps Foreign 
Exchange Markets – Role of Banks in the Market – Spot And Forward Mechanism, 
Swap, Outright Deals And Dealer Operations – Premium And Discount, New 
Instruments, forex valuation,  

Unit-5 Risk Management., Risk Definition – Risk Measurement and Control, Asset 
Liability Management, Risk Hedging – Derivatives –Basel II – Challenges and 
Implementation Role of Mid Office/Risk Management Department  

Suggested Readings: 1) Book Published By Institute of Banking And Finance –
Theory & Practice of Treasury and Risk Management in Banks- By Taxman 
Publications Pvt Ltd.  

2) Foreign Exchange Handbook -- H P Bhardwaj 

 3) Foreign Exchange, Intl Finance & Risk Management by A.V.Rajwade 

 

MBA (BI) 306- Project Evaluation & Viva Voce  Maximum Marks: 100 
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FOURTH SEMESTER 

MBA (Banking & Insurance)  

MBA (BI) 401- Applied Taxation in India    Maximum Marks: 70 

Unit-1 Introduction of G.S.T.(Indirect tax) Various Authorities and regulation bodies, 
E-Way Bill, Anti-Profiteering Authority, Various Key definition. 

Unit-2-Impact of GST on Various Business and traders, Supply: Time, valuation and 
Exempted goods and Services, concept of IGST: inter-state supply, Local supply, 
and Import. 

Unit-3-Taxation Mechanism, Computation of Value of goods & services, GST, 
Composition scheme and RCM, ITC 

Unit-4-Registration under GST: Job work, Ecommerce operator and online data 
supplier, Return filling, payment of Tax and refund (TDS & TCS) 

Unit-5-Assessment: Invoice and accounts, audit, Collection and Recovery of tax, 
Power of GST Authorities, Appeal, Revision, Rectification and Advance ruling,  

Unit-6-Introduction of direct tax and its role in insurance schemes and tax benefit.       

 

MBA (BI) 402- Management of Commercial Banks   Maximum Marks: 70 

Unit 1: Introduction – Definition of Banks, Evolution of Commercial banking in 
India, Functions of Commercial banks and thrift banking institutions, Competitive 
landscape of Banks in India, Banking Structure in India   and Role of Reserve Bank 
of India vis-à-vis Commercial Banks. Asset Structure of Commercial Banks; 
Profitability of Commercial Banks - Determinants of profitability - Profitability 
performance of commercial banks - Concepts used to measure the profitability 

Unit 2: Bank Deposit account in Commercial banks - Types of Deposit 
Accounts (Current Deposits , Savings Bank Deposits, Term Deposits ); Strategies 
of mobilizing deposits ; Common Guidelines of Opening and Operating Deposit 
Accounts ;Deposit Related Services ; Deposit Services Offered to Non-Resident 
Indians ( Non Resident Ordinary Accounts (NRO) , Non-Resident (External) Rupee 
Accounts Foreign Currency Non Resident Account (Banks); Deposit Insurance in 
Commercial banks. 

Unit 3: Basics of Lending policy- Principles of lending, Loan Policy, Compliance 
with RBI guidelines; Basics of Loan Appraisal, Credit decision-making and Review - 
Credit approval authorities , Credit appraisal and credit decision-making , Monitoring 
and Review of Loan Portfolio; Types of Advances such as (Working Capital Finance, 
Project Finance , Loans to Small and Medium Enterprises ,Rural and Agricultural 
Loans , Directed Lending , Retail Loan , International Loans Extended by Banks ; 
Management of Non Performing Assets - Classification of non-performing Assets ,  
Debt Restructuring , Other recovery options, SARFAESI Act, 2002  

Unit 4: Bank Investment- Investment Policy, Statutory Reserve Requirements 
(maintenance and penalties),Non SLR Investments , Banks' Investment 
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Classification and Valuation Norms (Treasury Management ,Forex Treasury 
Management ); Other activities of Commercial banks- Foreign Exchange Services , 
Banks' services to Government , Payment and Settlement Systems ,NRI 
Remittances ,Cash Management Services and Remittances , Para-banking Activities 
,Primary Dealership Business, Investment Banking/ Merchant Banking Services , 
Mutual Fund Business ,Pension Funds Management Depository Services, Wealth 
Management/ Portfolio Management Services , Bank assurance ; Evolving trends in 
modern banking such as (Technology, Internet Banking Mobile Banking 
Transactions  Point of Sale (PoS) Terminals,  Outsourcing of Non-core Activities 
Financial Inclusion (Initiatives taken by the RBI Micro Credit ). 

 Unit 5: Relationship between bank and customer- Strategy for expanding 
customer base( Product Life Cycle Strategy, Appropriate targeting, Expanding 
product portfolio) ; Services to different Customer Groups ( Retail Customers 
,Corporate Customers ,International Presence , Rural Banking Customers), 
Competition amongst Banks for Customers( Competition for Retail Products and 
Services , Competition for Corporate Products and Services ,Competition for 
International Banking , Competition for Rural Customers ), Customer Relationship 
Management (Committees on Customer Service , Board-approved Policies on 
Customer Service ,Giving Publicity to the Policies , Operations of Accounts by 
Special Category of Customers , Customer Confidentiality Obligations , National Do 
Not Call Registry), Banking Ombudsman Scheme (Appointment of Banking 
Ombudsman, Filing a Complaint to the Banking Ombudsman ,Limit on the Amount of 
Compensation as Specified in an Award ,Further recourse available); Know Your 
Customer (KYC) norms, ( Customer Acceptance Policy , Customer Identification 
Procedures , Monitoring of Transactions , Risk Management ,Prevention of Money 
Laundering Act (PMLA- 2002 ) 

MBA (BI) 403- Credit Management     Maximum Marks: 70 

Unit I-INTRODUCTION & OVERVIEW OF CREDIT: Principles of Lending, Credit 
Policy, Type of Borrowers & Types of Credit Facilities, Credit Delivery, Credit 
Appraisal, Credit Rating.  
Unit II-ANALYSIS OF FINANCIAL STATEMENTS: Analysis of Financial 
Statements, Project Appraisal/ Term Loan Appraisal  
Unit III-WORKING CAPITAL MANAGEMENT: Working Capital Assessment, Quasi 
- Credit Facilities  
Unit IV-OTHER CREDITS: Export Finance, Priority Sector Lending/ Government 
Sponsored Schemes, Retail Loans  
Unit V-MONITORING, SUPERVISION/ FOLLOW UP & MANAGEMENT OF 
IMPAIRED ASSETS: Documentation: Types of Charges, Credit Monitoring, 
Supervision & Follow-Up and Management of Impaired Assets: Fair Practices code 
on Lender's Liability 
 
Suggested Readings: 
 

1. Credit Management, Glen Bullivant, Routledge. 
2. Credit Appraisal, Risk Analysis and Decision Making, V. Rajaraman 
3. Bankers Hand Book on Credit Management Indian Institute of Banking and 

Finance. 
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MBA (BI) 404- Insurance Claim Management   Maximum Marks: 70 

Objective: To familiarize students with rules, regulations, practices, scope and 
claims management pertaining to Life and Non-life insurances.  

Unit-1: Introduction to Insurance Risk and Insurance- Definition and 
Basic Characteristics of Insurance-Requirements of an Insurable Risk-
Adverse Selection and Insurance-Insurance vs. Gambling Insurance vs. 
Hedging- Types of Insurance-Essentials of Insurance Contracts. 

Unit-2: Indian Insurance Industry -Historical Framework of Insurance, 
Insurance sector Reforms in India-Liberalization of Insurance Markets-Major 
players of Insurance. 

Unit-3: Regulation of Insurance- Insurance Act 1938- eligibility-
Registration and Capital requirement- Investment of assets-Approved 
investments-Licensing of insurance agents- IRDA-Duties and powers of 
IRDA-IRDA Act 1999-IRDA regulations for general insurance-reinsurance, 
life insurance, micro insurance, licensing of insurance agents, registration of 
insurance companies and protection of policyholders interest. 

Unit-4: Importance, concept and classification of claims, claims 
management procedure and system for different types of claims,  

Unit-5: Role of Intermediaries and surveyor, Importance of investigations 
and role of Investigators, regulatory and legal aspects of Claims 
Management, relevance of different claim-documents, disputed and 
complicated claims and grievance redressal mechanism including reference 
to arbitration  
 
Suggested Readings:  
1) Life Insurance, ICFAI Course Book,Vol. I, II, II (LBRARO). 
 2) Life Insurance, S. Heubner (LBRARO).  
3) Claims Management, ICFAI Vol. I & II. 
4) Insurance Laws (Universal Law Pub. Delhi). 
5) Law of Insurance by Avtar Singh (Eastern Book Co, Delhi).  
6) Principles of Insurance Law by M.N.Srinivasan (Wadhwa & Co, Nagpur).  
7) Insurance Law Manual (Taxmann, Delhi). 5. IC-87 12) Law and Economics of 
Insurance (Insurance Institute of India). 
8) Handbook of Insurance Claims by S.P.Gupta (Consultech Services)  
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MBA (BI) 405- Business Legislation     Maximum Marks: 70 
Unit–I-The Indian Contract Act, 1872- Contract- meaning, characteristics and 
essential elements of a valid contract; Kinds of Contract; Offer and Acceptance, 
Consideration, Contractual Capacity, Free Consent, Legality of Objects, Void 
Agreements; Discharge of Contract- modes of discharge; Remedies for Breach of 
Contract; Quasi Contract. 

Unit–II the Sale of Goods Act, 1930 Contract of Sale, meaning and difference 
between sale and agreement to sell; Conditions and Warranties; Transfer of 
ownership in goods including sale by non-owners; Performance of Contract of Sale; 
Remedial Measures- Rights of an unpaid seller and Buyer’s rights against the seller 

Unit-III: The Companies Amendment Act, 1956: Nature and Types of Companies; 
Formation; Memorandum and Articles of Association; Prospectus Allotment of 
Shares; Shares and Share Capital. Membership; Borrowing Powers; Management 
and Meetings; Accounts and Audit; Compromise Arrangements and Reconstruction; 
Prevention of Oppression and Mismanagement, Winding Up. 

Unit-IV: Consumer Protection Act: The Consumer Protection Act 1986.-salient 
features; Definition of consumer, rights of consumer; Grievance redresses machinery 

Unit-V: FEMA Act 2000 and IT Act 2000: FEMA Act 2000, Features; Provisions; 
Differences between FERA & FEMA, Information Technology Act 2000. 

Suggested Readings: 

1. Business Legislation by M.C. Kuchhal 
2. Company Law and Practices by Dr. G.K Kapoor 
3. Principles of Mercantile Law by Avtar Singh 
4. Mercantile Law by N.D. Kapoor 
5. Business Law by P.C. Tulsian 

 

MBA (BI) 406- Dissertation & Comprehensive Viva Voice Maximum Marks: 100 

 


